
The journey to a cashless is fast 

gaining momentum as new technology 

innovations continue to drive the growth 

of cashless payments around the world. 

Yet, data from Retail Banking Research 

suggests that global demand for hard 

cash remains resilient. The challenge that 

now faces many banks and governments 

is determining the best approach for 

driving consumers who still prefer cash as 

a payment medium to embrace a cashless 

future. According to the European Central 

Bank, 66% of all transactions in Western 

Europe were cashless in 2015. But when it 

comes to eliminating cash transactions in 

the foreseeable future, Sweden is leading 

the way in Europe. 

In a country where consumers routinely 

use cards for even the smallest purchases, 

They are doing so for 

a variety of reasons: to 

inhibit money laundering 

activities, to choke off 

terrorist funding, eliminate 

tax evasion and to extend 

financial inclusion to under-

served populations across 

the world. This latter point  

is crucial when we consider 

some 138 million Europeans, a similar 

number of US citizens and nearly 40% of 

the adult population worldwide – about  

2 billion people – still do not have a formal 

account for payments.

Cash is also is expensive and requires 

vast infrastructure for handling ATMs

It’s clear that many consumers relish 

the opportunity of being able to transact 

quickly and securely using cashless 

payment options. The convenience of 

tap-and-go payments for low-value 

purchases has already proved particularly 

enticing for European consumers. In the 

UK, for example, one in ten payments 

were contactless in 2015. According to 

data released by UK Cards Association, 

that number has risen to one-in-five by 

September 2016.

retailers are now legally entitled to refuse 

coins and notes. According to Riksbank, the 

country’s central bank, cash transactions 

only accounted for 2% of all payments 

made in Sweden last year. It is the only 

country in the world where cash circulation 

is actually decreasing.

The introduction of contactless payment 

cards in Australia in 2010 has proved highly 

successful at eroding consumer use of cash 

and ATMs. According to MasterCard, around 

35% of all transactions were cashless in 

2015.

In Canada, the government’s 

commitment to a cashless society is 

gaining traction, with 75% of retailers now 

accepting contactless payments. According 

to MasterCard, 27% of in-store purchases 

were contactless as of September 2015. 

In a similar way, banks in the Netherlands 

expect to reach the 60% cashless mark by 

2018.

As Retail Banking Research confirms, 

with cashless payments other than cheques 

becoming more common around the world, 

cards in particular are increasingly being 

used in sectors that would have been the 

preserve of cash in the past.

The technology, processes and 

protections are in place to create a fully 

cashless society today.

Ultimately, however, it will be the 

consumer who decides how far we go. 

There are perception issues to deal with. 

And cultural factors will continue to play a 

key role in adoption rates.

Information from the Smart Payment 
Association. For more information, visit www.
smartpaymentassociation.com
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Call Amotz Golan on  
082-552 0763 or 011-728 3947

email: agpe@global.co.za
www.foodpackagingsystems.com

Selling hot food take-aways or  
pre-packing cut fruit and veggies?
The new SK-MA1 Deli-top tray sealer is the machine 
to make your containers Leak-Proof and look good.

Simple, robust and strong, this quality easy-to-operate 

machine comes with a template that fits locally made 

containers. We supply the lidding film and you can 

source containers from us or your current supplier. 

… and look goodLeak-Proof your take-aways and pre-packs

Eliminate leaking containers  
in your customer shopping 
bags and you’ll look real good.

checkout services 
transitioning to a cashless world  
– the current state of play
Around the world, central banks are looking to replace cash services and escalate 

their country’s transition towards increasingly cashless societies.



The study, which was conducted in  

13 European countries, the United States 

and Australia, also found that in many 

places where cash is most used, people are 

among the keenest to ditch it. 

Overall, 34% of respondents in Europe 

and 38% in the United States said they

would be willing to go cash-free,  

according to the survey conducted by  

Ipsos for the ING bank website 

 eZonomics.

Twenty-one percent and 34% in Europe 

and the United States respectively, said 

they already rarely use cash.

The trend was also clear. More than half 

of the European respondents said they had 

used less cash in the past 12 months than 

previously and 78% said they expected 

to use it even less over the coming 12 

months.

Payment systems such as contactless 

cards and mobile-phone digital wallets 

have become so prevalent the issue has 

become political in some countries.

Cash-loving Germans, for example, 

have been concerned that a move by the 

European Central Bank to phase out the 

500 euro note by the end of next year is 

the start of a slippery slope.

Germany is one of the countries that 

uses cash the most. The ING survey showed 

only 10% of Germans saying they rarely 

use cash, compared, for example, with 33% 

and 35% respectively, in neighbours Poland 

and France.

The survey also showed that, in general, 

countries where cash is much in use were 

most likely to want to go cashless.

Only 19% of Italians said they rarely 

used cash, but 41% said they would be 

willing to go cash. There was a similar trend 

in Turkey, Romania, the Czech Republic, 

Spain and even Germany. – Reuters
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BROLEIGH INSTORE SOLUTIONS

STAINLESS STEEL CHECKOUTS 
KIOSK & HIGH VALUE COUNTERS 

Checkout Counters & Accessories • Impulse Units & Queuing Systems  • Kiosks & High Value Counters 
• Standard & Bulk Gondolas • Fruit & Veg  • Bakery and Confectionery Solutions • Deli & Food Prep • 
Magazine & Flower Stands • Racking & Shelving • Project Management & Store Design

Head Office & Factory: +27 82 652 5831 / bruce@broleigh.co.za

www.broleighinstoresolutions.co.za

More people happy  
to go without cash, survey finds
More than a third of Europeans and Americans would be happy to go without cash 

and rely on electronic forms of payment if they could, and at least 20% already 

pretty much do so, according to a recent study.


